


 Who are we? 

Cooperative Forestry and agroecological which 
started its activity in January 2011 Vistabella. 

Self-managed by local producers  affiliated and 
members 

We started with five members. Currently we are 41 
(affiliated and members). 

Experienced farmers and young entrepreneurs. 



 



 OBJECTIVES 

Promote and practice of a NATURAL production. 

 Create a SOCIAL and ECONOMIC project: rural development. 

Keep and mantain DIRECT and continuous relationship with a 
costumer. 

Ensuring TRACEABILITY of products; from the field to the table. 



 FUNDAMENTAL PRINCIPLES 

COOPERATION 
SELFMANAGEM

ENT 
ASSEMBLY 

AUTONOMY AGROECOLOGY 



 COOPERATION 

 

•DIFFERENT Production model  

 

•Grouped by COMMON INTERESTS  

 

•PARTICIPATORY needs analysis through 

sustainable production and sourcing locally 

and aspirations: economic, social and 

cultural  

 

•DEMOCRATIC and ASEMBLY 

management 

 

•Willingness to help and improve the 

COOPERATIVE project  

 

•VALUE - ADDED products and quality 

assurance to the end consumer 



 SELF-MANAGEMENT 

 

•ALL members have the 

RIGHT and the OBLIGATION 

to work in their maintenance 

and management.  

 

 

•COLLECTIVE ANALYSIS OF 

NEEDS  

 

 

•DECISIONS on ways to 

produce and how to market. 



 MEETING 

 

•BODIES AND MANAGEMENT 

DECISION:  

     * Assembly and Governing 

Board  

     * Groups teamwork  

 

 

•The members meet OPENLY 

and willing to accept the 

principles and operation of the 

group. 



 AUTONOMY 

 

•PARTICIPATION to guarantee the autonomy of operation of 

the cooperative.  

 

•The assembly work requires the RESPONSIBLE USE of the 

veto and consensus.  

 

•The cooperative is intended EXPANSION:  

 

          Everyone shall have the right to join the group after its       

          creation, always assume that all the principles and      

          operation. 



 AGROECOLOGY 

•COLLECTIVE DECISION POSITIONING:  
 

 No use of synthetic chemicals 
 Proper management and rational use of natural    
           resources and farmland.  
 



 WARRANTY BIOPENYAGOLOSA 

Participatory Guarantee System (PGS) 

PGS 

Monitoring 
compliance 

Manual farmer 

Filed diary 

Monitoring in the 
field 

Guide "How we 
produce” 

Training in 
Agroecology 



 OUR PRODUCTS 

Potatoes 

Truffle 

Mushrooms 

Vegetables and legumes 



  POTATOES 

ORGANIC FERTILIZATION 

DRY LAND CROP 

OPTIMIZATION OF ENERGY ALONG THE WHOLE PROCESS 

BIODIVERSITY 

CLIMATIC CHARACTERISTICS, SOIL AND ALTITUDE: 
EXCELLENT POTATOES. 

CROP RESPECTFUL WITH ENVIRONMENT 

VISTABELLA IS  GMO- free area by the council of the day 
16/10/2011, being the third municipality in Castellon.   

ACCREDITATION: Product Brand Natural Parks in the 
Valencian Community. 



 



  TRUFFLE 
 

 

 

Black or Winter truffle (Tuber melanosporum)  
 
- SEASON:  15 MARCH 15 NOVEMBRE 
- ORIGIN: Silvestre. Peñagolosa the woods.  
-QUALITY FEATURES:  
       -  Dry land crop,  % WATER scarce.  

        - ALTITUDE: highest collecting place (1,480 m) 

-COLLECTION:  
      - Forest structure adevesada.  

      - Care-truffle.  

-FOOD USES:  
     -Cognac oil, Bathroom meats, pasta, salads ... 
 





  TRUFFLE 

Summer truffle (Tuber aestivum)  
-Collection:  
       -1 May-August 31  
-Excellent and affordable spice 
-Promote the use of our land. Re-valuing.  
-Food and dissemination workshops 





  MUSHROOMS 

Season: September-October.  

Mainly yolk: Lactarius deliciosus 

Hand harvested crop 

Direct sale without processing 

Assess future processing and preservation 



 



  Vegetables and legumes 

Season from June to October 

Guarantee Biopenyagolosa 

Organic production 

Only seasonal vegetables and legumes: beans, peppers, 
zuchinni, tomatoes ... 



 NEW PROJECTS 

 

 

 

Innovation and creation of new products 

derived from current products 

Introduction of new products: 
- Blat, ordi, espelta 

- Aromatic herbs 

Development of a land bank. Commitment to 

not abandon the land and the ethical practice 

of mountain agriculture. 

Continued increase in consumer 

information. Qualities and uses of food. 



NEW PROJECTS 



 NEW PROJECTS 

http://www.vanstroupe.com/wordpress/ 
http://www.vanstroupe.com/wordpress/presentacio 

http://www.vanstroupe.com/wordpress/presentacio


info@biopenyagolosa.com 
 

Thank you very much 
 
www.biopenyagolosa.com 
 

mailto:info@biopenyagolosa.com

